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Someone with the power to affect the purchasing

decisions of others because of their authority, knowledge,

position, or relationship with their audience.

They have a following in a distinct niche and actively

engage with this audience.

Influencers have built a reputation based on their

knowledge and expertise on a specific topic. They make

regular posts about that topic on their preferred

channels.

WHAT IS AN INFLUENCER?



By follower numbers: Mega-

(generally 100K to 1 million plus),

macro- (25K and above) micro-

(1K to 25K), nano- (1K or less).

By content type: bloggers and

micro-bloggers, YouTubers,

podcasters, social media stars.

By level of influence: sometimes

celebrities, industry experts,

thought leaders etc.

TYPES  OF  INFLUENCERS



Affiliate marketing (i.e. earning

commissions of marketing partner's

products.)

Sponsored posts and brand

campaigns

Offering courses, subscriptions, and

eBooks

Photo and video sales

Acting as brand reps or ambassadors

Payments to a Patreon account for

exclusive content

Co-created product lines

Promoting their own merchandise

HOW  DO  THEY  GET  PAID?



This is an established type of social media marketing using

endorsements and mentions from influencers. It's a hybrid of

word-of-mouth and corporate advertising.

Collaborations between brands and influencers to promote

specific products/services or raise brand awareness.

The trust influencers have built up with their following, and their

recommendations from them serve as a form of social proof to

your brand’s potential customers.

It takes the idea of a celebrity endorsement and places it into a

modern-day, content-driven marketing campaign. Like any

campaign, it takes time, strategic thinking, effort and patience.

HOW DOES IT WORK?

INFLUENCER MARKETING



WHY WORK WITH

INFLUENCERS?

They are the perfect collaborating

partners for brands trying to reach a

matching target audience.

GENUINE  INFLUENCE  OVER

A  NICHE  AUDIENCE
More like a close friend than an

advertiser or paid endorser. Have an

authenticity that is rare in more

commercial spaces.

PERSONAL  & "AUTHENTIC"

They set trends and encourage their

followers to buy products they

promote. Their followers look to them

as experts.

TRENDSETTERS



WHERE IS INFLUENCER

MARKETING HEADED?

CURRENT TRENDS



Consumers are still voraciously consuming video

content on YouTube, IGTV, Live videos etc.

Ongoing trend in the influencer marketing space,

especially with the rise of TikTok and Instagram

Reels.

Especially less polished and curated ones. The

more authentic, the better.

VIDEO CONTENT

IS STILL KING



Maintaining deep connections

and producing high quality

content with value is top

priority. 

AUTHENTICITY

More raw, unfiltered content.

Feeds are a little less curated.

Showcasing more in-the-

moment content.

MINIMAL  EDITS

Brands are under pressure

to work with a diverse range

of influencers e.g. LGBTQI+,

black, indigenous etc.

REPRESENTATION

MATTERS

VALUE-DRIVE

CONTENT



According to Later: micro-influencers have the highest
engagement rates, at around 7%. This is valuable as
engagement rates have been declining over the years.

SHIFT IN FOCUS TO MICRO-

AND NANO-INFLUENCERS

HIGHER ENGAGEMENT RATES

Brands are spreading their influencer marketing
budgets to work with influencers who are deeply
connected to their audiences. Influencers can then
partner with even more brands.

DEEPER CONNECTIONS WITH
AUDIENCE 



More influencers will

start teaming up and

tapping into each other's

audiences.

INFLUENCER

NETWORKS

PARTNERSHIPS AND NETWORKING

Online influencer

hubs/databases that

connect brands with

influencers are

cropping up

everywhere.

DATABASES

Influencers and brands are

building relationships and

partnering up in the long-

term. These are replacing

once-off campaigns.

LONG-TERM

COLLABORATIONS
They are pushing us

towards connecting

with each other and

establishing meaningful

relationships.

INFLUENCE  OF

ALGORITHMS



ARE CGI INFLUENCERS HERE TO STAY?





OTHER TRENDS...
BOTTOM LINE: WE WANT

HUMAN. WE WANT AUTHENTIC

New social media creator tools to experiment with e.g.

TikTok influencers, Twitter Spaces, Instagram Reels etc.

New social media platforms e.g. Clubhouse

More tracking metrics, performance reviews, data-

driven campaigns and collaborations with influencers on

campaigns from the outset.

Cause and issue marketing (body positivity, BLM)

More specialised influencers 

Cancel culture's impact on creativity?
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